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YEAR 1 - Year 12 Business Studies OCR Diploma (double award)
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marketing
strategies

LO2 Understand
factors influencing
marketing
strategies

Lo4 Know what
benefits branding
can generate for
businesses

LOS5 Be able to use
business tools to
propose marketing
strategies

campaigns

LO2 Understand the
elements of the marketing
mix

LO3 Understand how
digital marketing is used
and the impact it has on
businesses and their
customers

(PR), advertising and digital
marketing agencies in
business

LO5 Be able to plan
marketing campaigns

LO6 Be able to pitch
planned marketing
campaigns

into account when
making business
decisions

LO2 Be able to use
financial data to
inform business
decisions

LO3 Understand
how human
resource
information
informs business
decisions

LO4 Understand
how marketing
information
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informs business
decisions

LOS5 Be able to use
resource, project
and change
management
information to
inform business
decisions

LO6 Be able to use
information to
make and justify
business decisions
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